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PG’s vision

PG provides leadership and expertise on
building, growing and nurturing partnerships
designed to achieve Zero Hunger by 2030, and

connects country offices to the resources they
require to support Member States in this
undertaking.
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WFP Corporate Partnership Strategy (CPS)

Adopted by the Executive Board June 2014
Provides WFP’s definition and principles of partnership

Promotes a strategic approach to partnering and communicates

WFP’s value as a partner

WFP Partnership
mindset adopted

Building staff
capacity

2017

Systems, tools and
training developed

CPS
Strategy adopted

Resource Centre: One-stop shop including online platform and Partnership Resource team
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WEP Definition of Partnership

“Collaborative relationships between actors that achieve better outcomes

for the people we serve by:

- Combining and leveraging complementary resources of all kinds;

- Working together in a transparent, equitable and mutually beneficial
way,

- Sharing risks, responsibilities and accountability.

To achieve objectives (both the collective partnership’s objectives and
individual partner goals) that could not be achieved as efficiently,
effectively or innovatively alone, and where the value created is greater

than the transaction costs involved.”
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WFP Partners

Governments

Government and Host Governments

NGOs

Local cultural knowledge
Operational Capacity

UN System —
Rome Based Agencies

Technical advice and non-food resources in both crises
and development situations

Private Sector

Additional funding and valuable expertise (transport,
food, information and communications technology,
logistics, finance and human resources).
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PG’s Role in the IRM Implementation

« providing strategic advice and guidance related to donors, partners and
Member States, primarily at field level, and HQ.
« provide all advocacy and communication (internal and external) guidance

required.

« PG IRM Team IRM team established
» to ensure PG’ capacity and strategic insights on partnering are brought
into the development of the CSRs and CSPs
« to ensure IRM requirements are embedded and reflected in PG

department daily activities.
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Partnerships motto

If you want to travel fast, travel alone.

If you want to travel far, travel
together.
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