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Evaluation & Learning: Use of CSPE evidence in CSP design

Rec 1. Optimise strategic 
alignment with 13th Five-

Year Plan and UNSDCF

Partially Agreed

Strategic alignment for:

Inclusive economic growth 

Human capital 
development

Resilient communities

Key actions

Rec 2. Improve 
harmonization with UN 
agencies and processes

Agreed

Outcome 1 RBA partners

Outcome 2 UNICEF

UN and NGO partnerships 
for gender & protection

Key actions

Rec 3. Boost results-based 
management and 

reporting

Agreed

CCS for Government M&E

Strengthened WFP M&E team

Support to build the national 
SDG 2 evidence base

Key actions

Rec 4. Protection

Agreed

Partnerships Action Plan

Resource diversification

Joint resource mobilisation 
with Rome-based Agencies

Key actions

CSP Outcomes 1 & 2 CSP Partnerships CSP Performance Mgt CSP Resources

Management Response to Bhutan’s  CSP (2019 – 2024) Evaluation



Strategic orientation

• Introduces two outcome areas:

• A new portfolio empowering women smallholder farmers 

through resilience to climate change and participation in value 

chains

• Expands country capacity strengthening for social protection, 

school feeding, healthy diets, and emergency preparedness & 

response

• Adopts a food systems approach integrating the production, 

aggregation, transformation, marketing and consumption of 

nutritious food

• Promotes WFP private sector engagement and One UN approach



Strategic shifts

• Adopts country capacity strengthening modality

• Contributes to Bhutan’s emerging social protection agenda

• Prioritises gender transformative support for rural women

• Addresses gaps in climate smart approaches and value chains

• Integrates social behaviour change across all activities 

• Commits to the expansion of UN partnerships



Thank you
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