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WFP’s Resourcing Challenge
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Top 10 Operations in 2019

Country 2019 Contributions Percentage

Yemen 1,609,642,646 20%
Republic of South Sudan 578,885,726 7%
Turkey 405,954,751 5%
Ethiopia 402,153,183 5%
Syrian Arab Republic 382,331,351 5%
Lebanon 357,124,862 4%
Sudan 300,814,943 4%
Somalia 294,417,455 4%
Congo, The Democratic Republic of the 262,697,692 3%
Bangladesh 213,440,482 3%
Subtotal 4,807,463,091 60%
Others 3,191,133,460 40%
2019 Total 7,998,596,550 4
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2019 Top 10 Donors
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Positioning , Partnering , Resourcing for Zero Hunger
Positioning
» Optimizing communication, advocacy and marketing
* Building the narratives associated with our work and areas of expertise
» Optimizing our brand
Partnerships

* Maintaining our lead in humanitarian response while strengthening WFP's position as an
effective development Partner to mobilize resources from IFls and Host Governments

» Supporting Country Offices

* Optimizing our engagement in United Nations reform and Inter-Agency system
Resourcing

* Private Sector Strategy

 Innovative financing

. Thematic funding (e.q., climate/resilience)
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