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WEFP Strategic Plan 2017 to 2021

United Nations Development Assistance
Plan Il (UNDAP II) for Rwanda 2018 to
2023

Rwanda Zero Hunger Strategic Review

17 PARTNERSHIPS

FOR THE GOALS




Food Insecurity

Percentage of food insecure households in Rwanda

Data sources:
- Rwanda CFSVA 2018
- UNHCR Refugee statistics
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 One in five Rwandans is food insecure (2.2
million people)
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Stunting
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« Undernourishment affects 41 percent of
the population (4.6 million people)

« National prevalence of stunting is very high,
at 38 percent




SAVING
LIVES

CHANGING
LIVES

World Food
Programme

STRATEGIC OUTCOME 1

STRATEGIC OUTCOME 2

REFUGEES AND VULNERABLE
RETURNEES HAVE POPULATIONS IN FOOD
ACCESS TO ADEQUATE INSECURE AREAS HAVE
AND NUTRITIOUS IMPROVED ACCESS
FOOD AT ALL TIMES TO ADEQUATE AND
O SR TV E NUTRITIOUS FOOD ALL
PROGRAMMES YEAR
SCHOOL MEALS FOR RWANDAN
CHILDREN
. INCREASED RESILIENCE TO BOILDING
CLIMATE RELATED SHOCKS
VULNERABILITYY ANALYSIS
AND MAPPING AND FARLY
RWANDA WARNING SYSTEMS
US$ 150m COUNTRY STRATEGIC PLAN US$ 35m
2019-2023
US$ 16m BuDGET SUPPORT AND COORDINATE US$ 17m

NATIONAL NUTRITION

SURVEILLANCE SYSTEMS USS$ 218m

GOVERNMENT AND PRIVATE
SECTOR CAPACITY TO
PROVIDE SPECIALIZED

NUTRITIOUS FOOD AND
DEVELOP POLICIES

STRATEGIC OUTCOME 3

CHILDREN UNDER
5, ADOLESCENTS,
PREGNANT AND
NURSING WOMEN
AND GIRLS HAVE
IMPROVED ACCESS
TO NUTRITIOUS
FOODS AND
SERVICES TO MEET
THEIR
NUTRITIONAL
NEEDS ALL YEAR

SOCIAL AND BEHAVIOUR
CHANGE COMMUNICATION AND
ADVOCACY

ACCESS TO EQUIPMENT,
TECHNICAL SUPPORT AND
FINANCIAL SERVICES

POST HARVEST HANDLING
AND STORAGE AND ACCESS
TO HIGH VALUE MARKETS

FOOD VALUE CHAIN
ACTORS

IMPROVE SUPPLY CHAIN AND
RETAIL SYSTEMS

STRATEGIC OUTCOME 4

SMALLHOLDER
FARMERS HAVE
INCREASED
MARKETABLE
SURPLUS AND
ACCESS
AGRICULTURE
MARKETS THROUGH
EFFICIENT SUPPLY
CHAINS BY 2030



